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Introduction
“Tell me who you are, I’ll tell you what you consume”… In cosmetics, even if brands set the pace in
terms of trends, consumers also make their voices heard… in the plural, because there are many
different types of people.

Indeed, we do not consume beauty in the same way whether we are a woman, a man, a young person,
an elderly person, a fashion-addict or a mother-to-be, whether we live in France, China or the United
Kingdom. And for the beauty industry, it is crucial to meet the needs of each target.

In France, cosmetics are a way to feel good and to give oneself confidence. Natural and organic
cosmetics are highly appreciated.

 In the United Kingdom and the United States, consumers prefer both conventional and clean products.
They still like to take care of themselves, but prefer shorter and more effective routines.

Age is also a differentiating factor among consumers. Generation Z (under  25) and Millenials
(under 35) are key targets for brands.

 And unlike their elders, these individuals are highly connected, environmentally conscious and refuse
to buy skincare products that are contrary to their moral sense.

This Minibook was created to help industry players better understand and identify their customers.
 It reviews the expectations of the French, Americans, British and Chinese. It also highlights the famous

Generations Z and Y who are at the heart of all discussions. And since beauty is a sector that also
includes men, there is a focus on men.
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